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In 2008, the economic impact of San Antonio’s 
Hospitality Industry was $11 billion.

The Hospitality Industry contributed some 
$153.4 million in taxes and fees to the city of 
San Antonio, and more than $286 million to all 
local governments combined.

In 2008, the industry employed 106,311. This 
is 1 out of every 8 workers in the San Antonio 
metropolitan area. 

From 1998 to 2008, the economic impact of the 
Hospitality Industry increased by more than 70%.
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continued on next page

		  an Antonio has long been a favorite of meeting professionals 	
		  and visitors from around the world. These visitors, and the 
Hospitality Industry they support, produce a number of economic 
benefits for the city:

•	The industry provides a large number of both part-time and  
full-time jobs in dozens of occupations, including culinary, 
customer service, administration, finance, maintenance, marketing 
and human resources.

•	 Visitor spending impacts virtually every corner of the local 
economy – sports, food service, transportation, cultural events, 
healthcare and much more.

•	The presence of so many visitors helps promote a vibrant and 
diverse cultural and social atmosphere that is attractive to San 
Antonio residents and visitors alike.  Many of the amenities and 
attractions that San Antonians take for granted are available to 
them only because these attractions are also supported by millions 
of visitors.

•	 Because visitors bring new dollars to San Antonio, their 
spending has a multiplier effect.  Each dollar of visitor spending 
generates approximately one additional dollar of income for San 
Antonio as the effects of this spending work their way through the  
local economy.
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San Antonio’s attractions and hotels spent more than 
$55 million on expansion, renovation and improvements 

in 2008 and well over $120 million in 2009, 
supporting thousands of jobs in the local construction 

industry and its related trades.  

SOURCE: SAHLA AND TOURISM COUNCIL MEMBERS SURVEY


